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Bringing People Back Downtown
Through Marketing and Events

Friday, June 17 | 8:30am1 9:45am

Speakers:

Breevon Faith, Vice President of Marketing and Communications, Downtown Center BID (Los
Angeles, CA)

Matthew Jervis, Director of Vitality and Marketing, Downtown Berkeley Association (Berkeley, CA)

Andrew Robinson, Executive Director, East Cut CBD (San Francisco, CA)

David Romako, Partner, Bright Brothers Strategy Group (Phoenix, AZ)
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IDA LPM professionals can earn credit hours for this
session.

Please visit the Resources section on
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Ask guestions and vote for others.

The presentation slides are also
available here.
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DOWNTOWN CENTER BID
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RETURN TO DTLA INITIATIVES

Strategy + Goals

* Drive traffic

e Tech-forward

e Curated experience

e Economic impact

* Choose your own adventure approach
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CAMPAIGNS

DTLA IS OPEN Photo Contest

DowntownlA.com
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EVENTS
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ffice Worker Program Halloween Festival DTLA Holiday Adventure
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A DOWNTOWN SCAVENGER HUNT

40 4.7 635

FUN + FESTIVE JOINED THE

CHALLENGES ***** EVENT APP

5286 S14k 2275

CHALLENGES GIFTCARD PHOTOS + VIDEOS
COMPLETED GIVEAWAYS CAPTURED
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LIVE, WORK, VISIT

Visiting 2+ Hours Away

0.9%

wing from Broader LA
27.3%

Live in DTLA

37.3%

Work in DTLA

15.5%

g

Live + Work in DTLA

19.1%

DECISION TO VISIT

Was the DTLA Holiday Adventure part
of your decision to come to DTLA?

Yes
51.8%
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ECONOMIC IMPACT

Which of these activities did you do while participating in the DTLA Holiday Adventure?
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DTLA PERCEPTION IMPROVED

How did participating in the DTLA Holiday Adventure affect your perception of DTLA?
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Mo Change.

Made it Worse.

0 25 a0 75

#WCUDF22



"It was interesting to
explore DTLA on foot, as
really it's usually just

driving to the
destination,
eating/drinking there,
and then leaving."
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