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We help your product, solution or program gain the awareness it needs to get
implemented in cities across North America. You will no longer struggle
with ineffective outreach. IDA helps you get in front of the right people.
Over 8,300 of them! We can help you engage through a trusted platform
including a weekly newsletter that enjoys an impressive weekly open rate and

a highly engaged member networking site.
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Inspired by IDA: Weekly E-Newsletter

Inspired by IDA is the International Downtown Association’s weekly e-newsletter that includes curated
headlines focused on delivering the most vital news and business intelligence for the urban place
management leaders. Subscribers to Inspired by IDA have asked to receive this information, so you can
be confident your ad won't be mixed with junk mail or spam. Reach up to 8,300 urban champions every
week by highlighting your company in Inspired by IDA. Prices are for 3 consecutive months.

INSPIRED-®

INSPIRED LEADERS SHAPING CITIES

IDA | News from the Top
Be A Tourist

Being new to a place is a gift. They say “ignorance is dliss” and so I'm
utilizing this period to catalog my unbiased perspectives. With this work,
we become deeply emmeshed in our communities, it is

Read More

Member News | Commercial Observer

A Rezoning for the Garment District
Could Turn it Residential

The Midtown South neighborhood has long been a manufacturing hub.
Can it finally make the leap into residential thanks to a zoning push?

Read More

Member News | Windsor Star
Windsor farmers’ market donating
nsold fi to vulnerable people

A new food rescue project by the Downtown Windsor Business
Improvement Association saw more than 950 pounds of fresh produce
given to vulnerable people instead of going to waste in its first two
weeks.

Read More

Nation's Cities Weekly
America's Cities: Where Infrastructur:
Can Mean Inclusion

If your icipality is like mine, i is a major policy focus—
and for good reason. From the physical to the digital, modern and
sustainable infrastructure is a core building block of a thriving
community.

Read More
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Forbes
Manulife Singapore BrandVoice: Smart

Planning Ensures Lasting Legacies

Asia's wealthy are planning their legacies as $2.5 trillion changes hands by
2030. Early estate planning secures assets, overcomes challenges, and
educates heirs for smooth wealth transitions.

Read More

Urban Institute
Sustainable Homeownership and Wealth

Preservation for Communities of Color

Join the Urban Institute and the Robert Wood Johnson Foundation for an
event where we present new research findings and participate in evidence-
based discussions about loss mitigation, home repair and preservation, and
climate risk.

Read More

Urban Land Magazine

2025: An Inflection Point for the Multifam-
ily Market
The ifamily market i ilizing after past declines, with improving sales

and debt conditions poised for growth in 2025, supported by renewed inves-
tor interest and strong demand.

Read More

Next City
Why a Memorial for Victims of Traffic Vio-

lence Matters

Aview of names i granite face of the Vietnam

rial (Photo by National Park Service / CC BY 2.0) We hear the statistic often,
as if the number itself will move us: On American roads and streets, traffic
violence kills about 40,000 people each year.

Read More

Happening at IDA

OCTOBER 10, 2024

Leadership in Place Management (LPM) Certification

IDAs L ip in Place (LPM) lificati izes place i who
demonstrate the knowledge and skills to manage and lead a place management organization.The first step
towards eaming your LPM credential is to complete the application. The deadline to apply for the November
2024 exam is Thursday, October 10, 2024.

Read More

OCTOBER 10, 2024
WCUDF25: Submit Your Session Proposal

The 2025 West Coast Urban District Forum will focus on how place i
programming, arts and culture, il and ion are key to ining our We invite
'you to submit session proposals by Thursday, October 10, 2024. Submission details and topic guidelines can
be found at the link below.

Read More

OCTOBER 18, 2024

Advancing Places: Investing Downtown

This spring, six urban place management leaders from around the U.S. worked collaboratively to define critical
investment issues facing urban place management organizations (UPMOs). Learn about their conclusions
regarding office to housing ions, retail reinvi ion, shifts in ing and the internal structure of
the traditional UPMO.

DIMENSIONS PRICE
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IDEA Connection

IDEA Connection, one of IDA's most popular benefits, is a 24/7 member networking platform. This
virtual community provides members the opportunity to share resources, ideas and best practices while
also serving as THE place to ask questions of colleagues and corporate partners that can share their
experience and advice. Members can quickly ask and respond to questions, browse and contribute to
a vast resource library, and connect with peers by searching member profiles.

Contact Us | Code of Conduct | D org | How-to -

S\ IDEA Connection

THE IDA COMMUNITY FOR SHARING GREAT THINKING

m Communities ~ Directory ~ Participate ~ Libraries search Q
150 TS { /B g == 4

Recent Shared Files

P Rebranding RFP samples
& Attachments

Latest Discussions

RE: Downtown Loyalty Programs
by: User, 1 hour ago
IDEA Connection Open Forum

By: Rachel Davis 8 days ago

IDEA Connection Open Fonm

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis

RE: Rebranding RFP
parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem.

samples
By: Ay Geren s days ago

IDEA Connection Open Forum

s RE: Rebranding RFP

RE: Safety Ambassador Programs
by: User, 1 day ago
IDEA Connection Open Forum

ILorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis
Iparturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem.

Upcoming Events

2022 Webinar: Advancing Places:
How To Fight Blight (February 11)
Feb11,1200- 1300 (ET)

2022 Webinar: The Impacts of

. RE: Emergency Preparedness and the Role of BIAs
by: User, 2 days ago
1DEA Connection Open Forum

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis
parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem.

More

Most Active Members

Strategically Managed Parking
Systems (February 16)
Feb 16, 14:00 - 1500 €T)

2022 Webinar: Advancing Places:
We Aren't Placemaking, We Are
People Making (February 25)

Feb 25, 12:00- 1300 CT)
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:
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IDA's online networking hub of over 3,700 members is continuously growing with 770 new users this
year and over 5,100 logins in the last twelve months. Interested in getting connected? Content is king
and this is your chance to market alongside IDA member-generated content.

LOMECt US | LOUE 01 LONGUC | LOWNIOWILOIG | NOW-10 -

\e;\ DEA Connection

THE IDA COMMUNITY FOR SHARING GREAT THINKING

"
O

My Communities

Create a New Community

1iotal | AlCommunty Types |~ Communies o which  belong V| Alphabetical V| Wperpage v

RE: Sample Maintenance Agreements 6
by: User, 1 day ago

IDEA Connection Open Forum

Discussions (LY  Libraries &Ll  Members (LIS

=23 testperson jined yesterday

D!

All Communities  Member Directory Post a Message

My C it Member ing Tool  Share a File
Downtown Services Directory  Join a Community
Update Your Profile

Copyright © 2021 O All rights reserved.

PRODUCT DIMENSIONS WORD PRICE NOTES
CT.

C. Communities Skyscraper 125w x 600h N/A $1,500 13 weeks, Vertical, Linked, Rotating
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2025 Digital Advertisement Application

A. Contact Information

Company:

Contact Name: Title:

Email: Phone:
Address:

City: State/Province:
Zip/Postal Code: Country:
Website: Link ad to:

B. Ad Selection

Inspired by IDA # of Quarters Price/Qtr Subtotal Preferred Quarter Start Date
O A. Top Banner X $3,200 =

O B. Mid-Banner X $2,600 =

O C. Mid-Banner X $2,600 =

O D. Bottom Banner X $2,000 =

IDEA Connection # of Quarters Price/Qtr Subtotal Preferred Ad Start Date

O A. Homepage Banner N/A Available exclusively for Thought Leaders Circle  (select preferred month start)

O B. Communities X $1,200 =
Banner (top)

O C. Communities X $1,500 =
Skyscraper

O D. Communities X $1,000 =

Banner (bottom)

C. Payment Information

Payment enclosed (U.S. Funds): $

O ACH payment (preferred) 00  Check payable to International Downtown Association

Please charge my [OVisa [ MasterCard O AmEx inthe amount of $ F. Submit S|gned Form
& Payment
/ Tracie Clemmer
Card Number Exp. Date CVN Director, Corporate Relations

Mail: IDA
1275 K Street, NW, Suite 1000
Washington, DC 20005

Name (please print as it appears on card) Email: tracie@downtown.org

D. Agreement and Payment Authorization

Cancellations are not permitted as space is reserved on a first come, first served basis.

Authorized Signature Date
INSPIRED LEADERS
SHAPING CITIES
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